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ﬁ LinkedIn: Why You Need It

LinkedIn is the world’s largest (and favorite!) professional network, helping you to exchange
knowledge, ideas and opportunities with a broad network of professionals.

Over 200 Million LinkedIn Members in over 200 countries/territories, and growing fast —
36% in U.S.; 64% in other countries, including...

¢ United States — 74 Million  «* United Kingdom — 18 Million < Canada — 7 Million
+¢ India — 18 Million +* Brazil — 11 Million
A new member joins every one-half second...enough to fill the Roman Coliseum 3 times each day!

0

0

Launched May 2003 with 4,500 members.

Now 23rd most visited website in world; avail. in 19 languages; if country, would be 5t largest in world.
Average age is about 44; gender is trending slightly more male than female but gap is closing.
Members more likely to be college educated and have higher avg. income (approx. $90,000).

Over half of Linkedln members are mgr/sr level executives — all Fortune 500 companies represented.
85 of Fortune 100 companies use it for hiring; derives 50% of income from job search/hiring services.

Top 5 industries represented: IT, Financial Services, Higher Edu, Computer Software, Telecommunications.
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ﬁ LinkedIn: Why You Need It

Distinguishing Between Social vs. Professional Networks
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Social networks like Facebook offer tools for casual communication with
family & friends:

< Play games

< Share photos & videos

< Rate movies and music

< Provide relationship statuses

< Discuss religious and political views

LinkedIn is a professional network intended to create business opportunities:

< Maintain business contacts online

< Get introduced to professionals & service providers

< Recommend colleagues & check references

< Conduct research, find experts and ideas

< Receive industry news / ask & answer industry questions
< Find, post or forward jobs

Unlike social networks, LinkedIn’s purpose is to present your professional,
rather than your personal, image. Don’t confuse the two.



E LinkedIn: Why You Need It

Why Do We Care?

LinkedIn establishes your professional profile:

LinkedIn gives you the keys to controlling your online identity. Have you Googled
yourself lately? LinkedIn profiles rise to the top of search results, letting you control
the first impression people get when searching for you online.

LinkedIn makes it easy to stay in touch with colleagues and friends:

In today’s professional world, people change jobs and locations constantly. By
connecting on LinkedIn, your address book will never go out of date. Your contacts
update their profiles, keeping you current with their latest jobs, projects and contact
info. You'll stay in closer contact with great tools to communicate and collaborate.

LinkedIn helps you find experts and ideas:

Tools like Answers and Groups let you locate and interact with experts through trusted
introductions. LinkedIn Search lets you explore the broader network by name, title,
company, location, and other keywords that will help you find the knowledge and
people you’re looking for.
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E LinkedIn: Why You Need It

Why Do We Care? (continued)

LinkedIn helps you explore opportunities:

Whether you’re looking for a career opportunity, winning new clients or building your
professional reputation, LinkedIn connects you to jobs, sales leads and ideal business
partners. With a powerful search engine, company research tools and a jobs board
that shows who you know at listed companies, LinkedIn is the place to turn for new
opportunities.

And for what may be the very best reason...

LinkedIn has become the favored method for recruiters, HR, and hiring
managers to find and engage job candidates:

Now, more than ever, before companies incur the expense of posting an ad, they will
first go to LinkedIn. With the explosive growth of LinkedIn due to the recession,
companies are rapidly realizing its enormous value. Within the next few years, the
need for resume databases on the job boards will become secondary to social media
sites, as companies become reluctant to pay high database fees when the information
is free on LinkedIn.
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E LinkedIn: How to Join

Becoming a Member is Easy

GO to Linkedﬁ= Emall Password Q0% your password’
www.linkedin.com Be great at what you do.
E nter: k GetAsta_rte_d = @t's free.

. ‘ J F”i:’::nwws less than 2 minutes,
Your First Name :’:::e
Your Last Name s

N SusanPrestonBecker@gmail.com

Your Email Address | .
Create a Password S —— — F
Click “Join Now”
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http://www.linkedin.com

ﬁ LinkedIn: How to Join

Becoming a Member is Easy

. Linked|[})-
Make your selections inked 3

from the drop-down

*1live in: s
menus e Sem— BN\, | ¢ A Linkedin profile heips you...
* ZIP Code: [gq357

Susan, let'ssstart creat

+ Showcase your skills and experience
= Be found for new opportunities

1 am currently: O Employed @ Job Seeker (O Student # Stay in touch with colleagues and friends

CI iCk ”C reate my Assistant Branch Manager
p rOfi I e" * Most recent company: Wells Fargo

* Time period: (2002 &) to (2011 )

Create my profile

* Most recent job title:

Linkedin Corporation ® 2013  Commercial use of this site without express authorization is prohibited
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ﬁ LinkedIn: How to Join

Becoming a Member is Easy

Linked|[])- ’
Enter your email e o e 7
address and let B ‘
LinkedIn search our smal: [sosmresibecko @l o
your email contacts e |
for people you -
know (whom you — |
can then invite to | Linked (L.
connect) || crowseurnemokonLincer e —
or ol : |
Click ”Sk|p this ste p" f you sk tisstop, youll mis out o easly fining eople you know on
and then “Skip” to N se
search your email s wns sy »
contacts later
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ﬁ LinkedIn: How to Join

Linked|[[1].

Becoming a Member is Easy

A confirmation email has been sent 1o susanprestonbecker@gmail.com. Click on the
confirmation link in the email to activate your account

Go to Gmall now

If you chose to let LinkedIn search
your email contacts: Google — ~

3mail - Al . ] L] ] - »

CI ick ”G o to ( E m a i I) n OW” uuuuuu @ FreeScoreOnling - 3 Bureau Credit Report - View your latest Credit Scores from all 3 bureaus in 60 seconds for $01

Then login to your email and click | == T

the LinkedIn link to confirm your e =
email address

You will then be taken back

Popperding MBA = Online « Earn an MBA Onling with Pepperdine - Ranked #2 Most Popular in U.S

to yo u r Li n ke d I n h o m e p a ge (w.lcomo. Susan! See Who You Already Know on Linkedin

Jot started by adding your email addrons

with the confirmation message r—
at the top of the screen

Click “Continue” to let LinkedIn
search your email contacts .

”
0,1 /s lormuaty o
'owr of Brondband In

L\\\i;
NN\N\H
\;QJ\
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ﬁ LinkedIn: Setting Up Your Account

Adjusting Your Account Settings

Now that you have a LinkedIn account,
you can personalize your LinkedIn
Public Profile URL

Go to Edit Profile and select
“Manage public profile settings”

Click “Customize your public 5
profile URL” ,

Enter desired URL (your name)
and click “Set Custom URL”

service. Consistd
knowledgeable of
controls to ensun{

————y

Wilmott Quant Finance - COF January 2013 program final application deadiine approaching. Apply now.

Susan Becker

Financial Services Prolessional

woww linkedin com/puty'sus ik o€
Cuntomize your publisaeatile URL -+ Viow

Susan Becker

Financlal Services Professional Profi
o b ) al '

public profilo

Your public profile URL

Your current URL

rofile badge to promote your profilo like this.

e o Unked (3 |

Enhance your personal brand by creating & custom URL for your Linkedin

PEOPLE YOU MAY KNOW

Bbockore
It you change your URL. your current custom URL will no longer be valid BB < View

Susan Becke P
www linkodin com/iny [ SusanPrestonBacker
- Financial Servie -
< s, CAMt e

Solid background in banking; with strong emphasis in compliance, sales, and customer
service. Consistently exceed sales goals and customer service expectations, Vi

knowlodgeable of banking regulations and proven track record of implementing the necessary
anntinie tn aneiva namalienna MasSnatad i maintalninn o o tetinn Ml an il eandne

9)

Jmote your profile like this

CURTBMIZE Your PuBIIe Profite
Control how you appear when people search for you on
Google, Yahoo!, Bing, etc
Profile Content
) Make my public profile visible 10 no one
@ Make my public profile visible to everyone
/ Basics
W Picture
™ Headline
™ Summary
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E LinkedIn: Setting Up Your Account

Adjusting Your Account Settings

iﬂkedmg Account Type: Basic | | | Susan Becker « Add Connectiol

You will see a confirmation
message at the top of the page

e Your custom URL has been saved.

Public Profile Go back to Home Page

Customize Your Public Profile

Control how you appear when people search for you on

To verify new URL, select “View Cone o you e

M ” M usan Becker Profile Content
Profile” from the Profile menu, | H ‘;"’mlm_agejc_es — e e e
Wh ICh WI II n OW Sh OW Linked in - Account Type: Basic | Susan Becker v Add Connectio
your personalized URL EaeE ‘

Finance Master's Degree - Earn an MBA online at Northeastern University. 8 Specializations, No GMAT.

ThiS U RL Ca n be Used Susan Becker PEOPLE YOU MAY KNOW
Financial Services Professional
on your resume, il Se

Woodland Hills alifornia | F

School on Wheels, inc

H H Wells Fargo, Wilshire State Bank
b u S I n e SS Ca rd ) e I I I a I I University of S;um;rn Cdamor:la S:;:;csefr;?ﬁeelan:e Art Director
Connect

signature, etc., to = -
direct people toyour ... T I R R
LinkedIn Profile -

Say congrats on the new job!

Susan Becker
/oluntee
on Whee! r
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E LinkedIn: Setting Up Your Account

Adjusting Your Account Settings

Next, you will want to Linked 1 . sccout e sesc
adjust the preferences

and settings for your
new LinkedIn account

Nursing M.S. and Ph.D. - Seeking passionate nurs|

Susan Becker PEOPLE YOU MAY KNOW
Financial Services Professional
Woodland Hills, California | Financ Ser

School on Wheels, Inc.
Wells Fargo, Wilshire State Bank P —

To adjust your Account

settings, click on the 0 |
triangle and your name T — —EE
in the upper right ; -

corner, and select T W ’
“Settings” from the pull- = o Exmios mragtns ey e |

down menu
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E LinkedIn: Setting Up Your Account

Adjusting Your Account Settings

inked In - Account Type: Basic | | I Susan Becker »  Add

Profile settings control the
privacy of your information

n Susan Becker @ inMails ? Frequ .
and activity, and how it’s A - A rersonen

Primary Email Change/Add Payment & Introductions

d IS p I ayed to Ot h ers susanprestonbecker@gmail.com < Viow purchass hstor 5 of 5 avallable Upgrade

Password Change

) Don't get locked out of your account! Please add another email to make sure you can always sign in and reset your password. Learn why this
is important.

Account Type: Basic Get More When You Upgrade! + Updating Twitter Settings

You can:

Upgrade

Turn on/off your activity broadcasts Youar usig h new seigs
) o Send us feedback
.. @ Profile Privacy Controls Settings
Select who can see your activity feed
" Email Preferences Helpful Links

Select what others see when you’ve & Groups, Companies & || e
i A i Applications -
viewed their profile

Edit your profile »

Ed ublic profile »

tyo
Change

s r profile photo & visibility
\ ) Account Manage your recommendations
Show/ide "Viewers of this profile also

viewed" box

Select who can see your connections

Change your profile photo & visibility
Manage your Twitter settings to share Tweets with your LinkedIn contacts or groups
Edit your name, location, industry, profile, and public profile (how you appear in public search results)

Manage your recommendations
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E LinkedIn: Setting Up Your Account

Adjusting Your Account Settings

Email Preferences control which

. . L - J Don't get locked out of your account! Please add another email to make sure you can always sign in and reset your password. Learn why this
communications you want to e
. - Susan Becker B inMmails

receive, and from whom A s S
bt o+ ey & poacters

Youcan: e

Select the types of messages you want et

to receive ST
s Profile malls Link : . Q| TUeE e

Set the frequency of emails Y

Select who can send you invitations O ponion
) Account

Set the frequency of group digest emails

Turn on/off LinkedIn announcements
Turn on/off invitations to participate in market research studies

Turn on/off InMail from LinkedIn partners promoting marketing or hiring campaigns
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E LinkedIn: Setting Up Your Account

Adjusting Your Account Settings

Groups, Companies &
Applications control how your
groups and companies are
viewed, as well as any applica-
tions that you want to add

You can:

View your groups and select display order
Set the frequency of group digest emails
Turn on/off group invitations

View companies you’re following to stay

- Don't get locked out of your account! Please add another email to make sure you can always sign in and reset your password. Learn why this
is important.

a Susan Becker B inMails
W Member since: Jar 0 available Purchase
Primary Email Change/Add Payment s Introductions
susanprestonbecken@gmail.com & View purchuse history 5 of 5 available Upgrade
Passwor d Cha 3
Me
Ac Type: Bas Get More When You Upgrade! ating
g
Upgrade
You are using the new settings
page
Send us feedback
& Profile Groups Applications

| Email Preferences

45 Groups, Companies &
Applications

(D Account

informed of hirings, promotions, departures, job openings and key developments

View and add applications that let you add functionality or share content, such as a resume or

portfolio of your work, on your profile page

Turn on/off data sharing with 3 party applications
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E LinkedIn: Setting Up Your Account

Adjusting Your Account Settings

Account settings control inked . e e s
personal information and the ! '

| Don't get locked out of your account! Please add another email to make sure you can always sign in and reset your password. Learn why this

management of your account s
‘ n fusfmaecker o iv:z:: 3 r...u_...,,“% m‘

Am O n g Ot h e r t h i n gs, yo U Ca n : Primary Email Change/Add Payment &2 Introductions

susanprestonbecker@gmail.com « View purchase history

5 of 5 available Upgrade

Turn on/off enhanced advertising R
Account it Type: Basic Get More When You Upgrade! Jpdating T
Change your profile photo & visibility || oo S ——

Upgrade

Show/hide profile photos of members o g o e

Send us feedback
&= Profile Privac y Controls Email & Password

Customize updates on your home page — Manage Advertising Preferences Add & change email addresses
Select your language O TP Change your profile photo & visibility » Helpful Links

Appilc ations Show/ide profile photos of other members Upgrade your account »

Customize the updales you see on your Close your account »

Add and Change emai/ addresses ! { ) Account e Get LinkedIn content in an RSS feed »

Select your language

Manage security setings

Change your password

Upgrade or close your account

Get LinkedIn content in an RSS feed through your favorite RSS feed reader
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E LinkedIn: Building Your Profile

Where’s the Beef?
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Everyone starts on LinkedIn with a profile. It can be as simple as your name.
But there are four reasons why you want your profile to be “beefy”:

1. Your Profile is an opportunity to tell your story —

< The depth and breadth of your experience

< Your professional recommendations

< Your certifications and educational experience

< Your brand — positioning as expert in your field and best choice for job

2. Every word in your profile is keyword searchable —

< Beefy profiles increase your chances of being found
<+Recruiters, HR, and Hiring Managers use keyword searches to find those
with certain types of experience, classifications, and skill sets



E LinkedIn: Building Your Profile

Where’s the Beef?

3. A beefy profile shows that you are not a dinosaur —

< You keep abreast of current trends in your profession and social media
< You embrace technology

4. Your profile will regularly be compared with those of your competitors —

<+Include a plethora of information, keywords, and details about
who you are, what you hope to accomplish, and how you might be
able to assist others

<+See what your competitors are saying about themselves—awards

they’ve won, certifications they hold, types of projects they’ve worked on—to
jog your memory and remind you of similar information you

could include in your own profile
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ﬁ LinkedIn: Building Your Profile

Why You Want a 100% Complete Profile

Research shows you will be 40 times more effective on LinkedIn if you have
a fully completed profile. Failing to complete your profile is like playing golf
with a bag full of putters. Use all the tools that LinkedIn offers!

LinkedIn’s definition of a 100% Complete Profile (2012):

< Name and Position..........cccceeenee.. 25%
< Picture. ..o . 5%
% SUMMANY ..o e 5%
< Specialties......ccuvveeveveeceiccce e, 5%
< Education.......cccoceveviciinicieee 15%
o PastJob #1......ccovviii 15%
< PastJOb #2....ccoviee 15%
< Recommendation #1......................... 5%
< Recommendation #2............cccec....... 5%
< Recommendation #3............cccceneee.e. 5%
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E LinkedIn: Building Your Profile

The “Interview” Process

Linkedm s Account Type: Basic | Uy Susan Becker v  Add Connection

Congratulations!
You now have a basic S ,
LinkedIn profile. ‘

Recommendations Bs Who You Already Know on Linkedin PEOPLEYOU MAY'KNOW

Lorena R. Funk, User
pil address " Experience Design | Web Project
© Connect

Profile Organizer

To complete your profile,

Following
select “Edit Profile” S T
. . . Welcome, Susan. Let's improve your profile.
LinkedIn will begin What's your current position?

an Interview process, «

asking questions and

prompting you for m m

further details about
your work and educational history

It’s helpful to have a copy of your resume handy. Just answer the questions as they’re
presented in order to input the details, which can always be adjusted later. At this stage, it’s
more important to capture the details and then go back and fine-tune the results later.
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E LinkedIn: Building Your Profile

The Personal Identification Box — Your “15-Second Bumper Sticker”

L ol Linked ﬁ Account Type: Basic | € . Lorena R. Funk « Add Connection
Identifies your key
Profile ta ! A People ¥
I nfo rm at I O n : Are You a Vice President? - ly Now t National Association of Professional Women. ister Free. From: National Association of Professional Women
(NAPW)
K/
"’ YO u r N a m e Dieter Henling 2na ] PEOPLE SIMILAR TO DIETER

Learning & Development Executive | Career Coach |
Leadership Development Coach | Motivational Speaker

le, Washington Profess a | ) & Coaching

FIVAE

Emprove Performance Group, LLC John Martindale 3=

+¢* Your Headline

¢ Your Photograph
+¢* Your Location

*% Your Indu stry RS Send inMail |~ 500+ ;} s

Indymac Bank, American Home Mortgage, Citibank Chief LeaminChief Learning Officer at Prep
University of Washington, Michael G. Foster School of Connect
Business

ADS BY LINKEDIN MEMBERS

Engish « M www link Win/dieterherting B Contact Info -, om

This key info travels with a0 Mot Do
you, and is displayed
whenever you participate
in discussions with Groups,
Answers, or are connecting with new people

Dieter Hertling has edited the Emprove Performance Group, LLC company profile.
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E LinkedIn: Building Your Profile

The Personal Identification Box — Your “15-Second Bumper Sticker”

’:’ YO u r N a m e Linkedfﬁ Account Type: Basic | rad = Lorena R. Funk v  Add Connection
Profile r | N A People ~
YO u r fu | I n a m e O n |y’ pl u S Are You a Vice President? - ly Now to the National Association of Prol::l:::l Women. ister Free. From: National Association of Professional Women
any high-level academic ! . "
D|eter Hertl'ng 2na PEOPLE SIMILAR TO DIETER

Learning & Development Executive | Career Coach |
Leadership Development Coach | Motivational Speaker
Seattle, Washingtor Profe onal Training & Coaching

degrees or certifications, nk% >
‘;‘, =N F ‘

such as PhD, MD, CPA, etc. | S e
(Don /t I'n Clude an MBA) indymac Bank, American Home Mortgage, Citibank Chief LeaminChief Leaming Officer at Prep

University of Washington, Michael G. Foster School of Connect

Can Iist a maiden name in ‘ m o 500+ ADS BY LINKEDIN MEMBE:TS

parentheses, if desired P E e R 3_ o
Can also list former/maiden ] 6 O i T 40
name in Edit field (under e i e I s
“Edit Profile” menu) next

to name

(Will not show, but will allow others to find you when searching by your former/maiden name)
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E LinkedIn: Building Your Profile

The Personal Identification Box — Your “15-Second Bumper Sticker”

Page 23

+** Your Photograph

Extremely important to
include professional-
looking headshot

People remember faces
easier than names

Smile, wear business attire
Don’t use outdated photo!

Many Baby Boomers are
reticent, don’t want to
show their age

Linkedfﬁ Account Type: Basic |

Profile

Are You a Vice President? -

ly Now to the National Association of Professional Women.

People ~

ister Free.

Dieter Hertling has edited the Emprov

Dieter Hertling

(NAPW)

2na

Learning & Development Executive | Career Coach |
Leadership Development Coach | Motivational Speaker

Seattle, Washing

torhert

e Performar

jtor Profe onal Training & Co

Emprove Performance Group, LLC

Indymac Bank, American Home Mortgage, Citibank
University of Washington, Michael G. Foster School of
Business

m Send InMail  ~

ce Group, LLC company profile.

500+

Lorena R. Funk ~

From

PEOPLE SIMILAR TO DIETER

John Martindale 3w
Chief LearninChief Leaming Officer at Prep
Connect

ADS BY LINKEDIN MEMBERS

3 T Ment
VY T talen

National Association of Professional

Add Connection

| Women

Do it anyway, won’t be able to hide age when showing up for the interview




E LinkedIn: Building Your Profile

The Personal Identification Box — Your “15-Second Bumper Sticker”

o . ‘
’0’ YO u r H e a d I I n e Linkedfﬁ Account Type: Basic | rad s Lorena R. Funk « Add Connection

Profile r l [\ A People ¥

Ba S i C : Th e CO m pa ny yo u Are You a Vice President? - ly Now to the National Association of Proles‘ilo.l.l'al Women. ister Free. From: National Association of Professional Women
work for and position you
hold

Dieter Henling 200 e PEOPLE SIMILAR TO DIETER

Learning & Development Executive | Career Coach | \ i - 2 -
; g & N
b s 2 g ‘
{ * \
. -

Leadership Development Coach | Motivational Speaker

Seattle, Washington = Professional Training & Coaching
Headline field can contain
Indymac Bank, American Home Mortgage, Citibank Chief LeaminChief Leaming Officer at Prep

University of Washington, Michael G. Foster School of Connect

120 characters, so use them

Business
‘ (
ADS BY LINKEDIN MEMBERS
m Send InMail | ~ 500+

Better: Clearly express ) GreTaraee s o menr o rsig
what you do and how you B | B i m o || A TS 00

can help y :

Dieter Hertling has edited the Emprove Performance Group, LLC company profile.

Can be in narrative style

Newer trend is to use key-words separated by pipe symbol, because LinkedIn’s search
ranking gives extra weight to words in headline
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E LinkedIn: Building Your Profile

The Personal Identification Box — Your “15-Second Bumper Sticker”

’:’ YO u r Locat i O n a n d Linked fi\" Account Type: Basic | j s Lorena R. Funk + Add Connection
Industry ‘ T— o

Are You a Vice President? - ly Now to the National Association of Professional Women. ister Free. From: National Association of Professional Women
(NAPW)

LinkedIn assigns the region
Dieter Hertling 20 [T 2 PEOPLE SIMILAR TO DIETER

ba Sed on p rovi d ed ZI P COd e Learning & Development Executive | Career Coach | v 1 Y
Leadership Development Coach | Motivational Speaker | C £ Y >
{ Seattle, Washington = Professional Training & Coaching i ' e
Industry categories offered "
. Indymac Bank, American Home Mortgage, Citibank Chief LeamninChief Leamning Officer at Prep
University of Washington, Michael G. Foster School of Connect
by LinkedIn are not very

specific in some cases, but [ comee: [T Sgps [ 470 SYLIwEDN uEMERS
they are adding more allthe . — B oo
time, so check often if your | gy

specific industry is not on e wan

the current list

al o
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E LinkedIn: Building Your Profile

The Summary Section — Your “60-Second Commercial”

Page 26

The Heart of Your Profile

Think of this section as your cover
letter — a short time to grab the
reader’s attention

Can contain up to 2,000 characters —
use every one!

List guantifiable accomplishments,
SARs statements

Load with keywords of your profes-
sion and specialties

Keyword searches give extra weight
to Summary content

Include common misspellings of
name so you’re easy to find

@ SUMMARY

Expert performance improvement and brand m

and 15+ years experience in the strategic and tactical leadership of giobal enterprise loaming and
development, career coaching, brand marketing and social media engagement platforn
success in the strategic oversight of enterprise performance improvement platforms with critical

expertise in executive coaching, training facilitation, e-eaming. talent/succession planning, recruiting,
budgeting, quality

Proven

leaming delivery, content development, performance and succession planning. Demonstrated results
metrics and ovaluation of blended pedormance improvement interventions, E blishment and
management of enterprise learning platforms with 150 direct employees supporting in exc

associates in retail sales, B2B sales. operations. IT, call center, customer service and corporate

administration. Recognized as the top recommended career/executive development coach on Linkedin

with cross functional expertise in career branding and marketing, career strategy and social media
marketing

Account Type: Basic |

People ~

“Common Misspelling: Deter Hertling, Deiter Hertling, Peter Hertling, Dieter Hurtling, Deder Hertling, D
Hertling, Dieder Hertling. Detor Hertling. Deeder Hurtling, Hertlien, Hertlin, Hertlier

-Keywords: chiet leaming officer, training director, leaming director, vp leaming, vp training, svp learming
svp training. bank training director, banking training director, bank training, sales training, customer
service raining, learning and development, learning & development, CLO, OD, top ranked career coach,
number one career coach on linkedin, executive coach, leaming leader, leadership development director
leadership development, motivational speaker, keynote speaker

I_ ' I .
i
"’»"J

Career h Strategies 2.0 - Overviow nlerview Package MR
H. " -
ve Pertormance Group's

Executive Overview of Dieter R En

Hertling

Strategles 2

ing exocutive with domonstrated accomplishments

‘assurance, brand marketing and organizational development. Accomplished in
the establishment and oversight of comprehensive global talent/leaming management systems including

of 50.000

Jerome Holland, CLSSBB
Sr. Business Analyst | Cortified Lean
60 (Six Sigma) Black Belt | Linkedin
Top Rocommended Poople (GOLD)

Mary V. Harvey
Sustainability | Sports Marketng |
Enterprise Strategy

Maria Allon www.marlaallen.info
Strategic Human Capital Enterprise
Leader | Exploring New Afiiiate
Contracts | Top Recommended
People on Linkedin-GOLD

Alan Casas

STRATEGIC TECHNOLOGY
BUSINESS DEVELOPMENT
RELATIONSHIP MANAGEMENT
EXECUTIVE - Linkedin's Top
Recommended Pecple

Al Malinchak

Chief Learning Officer at Homeland
Securily Solutions. Inc. - Leaming,
Leadership, E aton & Security
Professional

Lorena R. Funk « Add Connection|

Terry Williams
GEO/ Chief Learning Officor

. Sofia Madison
A W Client Services Manager | Emprove
/ % Performance Group, the Global

2 Leader in Career Branding and
Marketing
N\ Helen Slaven

Leaming and Organization
Development Leader

Sandra Ingemansen, Award
winning Résumé Writer
Résume Writing, CV Writing, Linke
ation, Personal Branding, U.S
and Global Job Search Marketing

P

HOW YOURE CONNECTED




E LinkedIn: Building Your Profile

The Experience Section — The “Meat and Potatoes”

Most resembles the
traditional resume '

Information from this section is
also summarized in the top box —
to edit info in top box, must go
to the Experience section below

Include volunteer activities

Describe in detail with relevant
keywords — the position you held,
what you accomplished, what
unique experience you gained

e Account Type: Basic!

L X People ~

EXPERIENCE

Chief Learning Officer and CEO
Emprove Performance Group, LLC

EMPROVE
FEAAN

COMPANY OVERVIEW

Emprove delivers high-quality, customized leaming solutions and consulting services to professionals
and corporations all over the world. We partner with our clients to enable the achievement of their
strategic and financial objectives through innovative and integrated approaches 1o leaming and process
improvement. At Emprove, we go beyond "the event” of learning and take a holistic and strategic
approach 10 ensuring return on investment. Our team of leaming professionals provide strategic
consulting services in the following areas: Training Department Branding and Execution, Training Staft
Development, Sales and Customer Service Training Programs, Leadership Development, Instructional

Lorena R. Funk Add Connection

IN COMMON WITH DIETER

QW 2

A=,

Lorena R. Funk »  Add Connection:

People v

Design S¢

On-Board|

Developnt Account Type: Basic | r

POSITIOl

Manage &

solutions |

ncvend  SVP-Chief Learning Officer

strategy i American Home Mortgage

executivel (

offering h{

(LMS/LCN Establish and direct strategic national training and organizational development initiatives for top ten

partnershi financial services institution. Oversee curriculum development, design, delivery, implementation and

financial @ execution of instructor led, virtual classroom and e-leaming curricula for Retail, Wholesale, Telesales

Servicing, Administration and Operations employees. Full budgetary discretion for national training and

~116re performance improvement program supporting 10,500 employees nationwide.

h

_—

Highlight present expertise, as well
as specialties relating to previous
positions — combination of keywords
will increase your chances of being
found
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*Built platform of 152 employees and over 400 training programs in 5 years
+Implemented cost control measures to reduce controllable expense by 56
*Reduced cost of training per FTE by 33%

+Establishment and development of national acclimation program which reduced training expense by
22%, shortened on-boarding time and increased employee retention by 52%

*Inducted into Training Magazine Top 125 for “best practice” platform and innovative programs.
+Developed and managed quality control and coaching program resulting in a 50% improvement in call
center performance metrics.

+Created “best in class” on-boarding program to assist in the acquisition of 3500 sales and operations
employees.

*Managed a $12mm budget with muitiple cost centers and facilities supporting a nationally-distributed
workforce

*Reduced overall training costs through the establishment of a standard instructional design approach
and the implementation of a global educational management system.

annually

~ 38 recommendations, including

A

Dieter has the ability 10 liste i hard 1o all of Having been a student and a follower of

mutat f the bu: ynami ve hi re 4 me wit

Scott Martin
softWrench Solutions IBM MAXIMO Sim

Jeffrey J. Moore

GillMoore Mortgage corporation
Dieter, he

very v nix of

mmendat

PEOPLE SIMILAR TO DIETER

FIARE

Sue Brenner, PMP, PCC 3w
Chief Learning Officer at Practical Productiv
Connect

ADS BY LINKEDIN MEMBERS




E LinkedIn: Building Your Profile

The Skills & Expertise Section — “Keyword Heaven”

Another chance to be found
Skills & Expertise

Skills & Expertise “search page” provides new

now from the thousands of hot. up-and-coming skills we're tracking

ways to enhance your profile and be found — p—
through keywords .

Example: “Branch Banking” skill = EESEESEEE

Skills search page results: Skil & Exertse % > Branch Barkig

[inEx ¥ Twoet
/ H H H Search Skills & Expertise Branch Bankin v.5°
D t f the skill e " 9 o
% Description of the ski —rench Sant Ry
° . Related SKilk A branch, bani financial center is a retail location _
H H —= i where a bank or other financial institution (and by [ .
’0’ P rOfeSS I O n a | S Wlt h t h at S kl | I Branch Operation extension, br offers a wide array of face-to-face and _
ot e — automated ses ustomers. T
| I

o, . . :
¢ Relative growth of skill sty
Deposit Growth See Suggesied Skills

Teller Operations Branch Banking Professionals
able to include in your profile S o D e s can e i
Vault

% Companies in that skill market = s o v n cossman o=

HNI Head - Huma Samba Financial Group

ICICI Bank
Banking
HDFC Bank
Banking

Branches

** Groups associated with skill E—-

JPMorgan Chase

¢ Jobs utilizing that skill Paert i eyt chowany
:;‘F;BNICES

Wells Fargo

Axis Bank

>

S

¢ Related skills that you may be Related Companics

eater New York

San Francisco Bay
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E LinkedIn: Building Your Profile

Goodbye LinkedIn Applications

Page 29

Linked in . Help Center

Unfortunately, 3" party applications

are no longer supported by LinkedIn,
but there are ways to add files to your & #* Do
LinkedIn profile using the new Rich Fow o iplay mediaon my e

Media Feature* o e h ety g e, o ey i g of ycr vk i et o 8 e

image, document or presentation.
The media links may be added to the Summary, Education and Experience sections:

YO u Ca n : 1. Click Profile at the top of your homepage.

2. Click Edit in the top section of your profile
3. Scroll down to the section where you want to add content and click the add media link (it looks like a
square with a plus sign). Move your cursor over the link and you will see, “Add a link to a video, image,

¢ Share documents, like your resume, with document prosentation.

4. Type or paste the link to your content into the Add a link field that appears. A picture of your content will
then display with pre-filled Title and Description fields.

reC ru Ite rS & H R Note: It may take several seconds for this to happen. You can edit the content in these fields if you

wish.
6. Click Save.

¢ Post samples of your work or your creative = ... ... oo s
portfolio on your LinkedIn profile

+* See when your network connections are traveling, and where

+* See what books and industry topics your network connections are reading about

*See http://help.linkedin.com/app/answers/detail/a_id/34325



E LinkedIn: Making Connections

How to Build Your Network

You can go to the Add
Connections menu

™

Get started b

Provide Email Password and
LinkedIn will search your email
contact list for new connections

Your email

Linked 1 = Account Type: Basic |

See Who You Already Know on LinkedIn

™M 0 =~ Aol.
Gmai Outiook  Yahoo! Mai Hotmail AOL Any Email
Get started by adding your email address.
Your email
LorenaFunk1@amail.com
Miriam Teresi, PMP Michelle Quevedo 7+
la Project Manager at Fortegra Financial s Vice President, eServicing & Product
4 acksonville, Florida Area .5 Management at Citigroup
4 I‘ acksonville, Florida Area
© Connect A 30 shared connections © Connect A 22 shared connections
Steve Clapp Linda Hawkins (2
Business Process Improvement Leader . Ads & Art. Inc., Owner | Attist | Design Director
acksonville, Fic > acksonville, Florida Area
| n
© Connect Al 27 shared connections © Connect A 30 shared connections

See Who Y Connections

Allegheny College
Draughon's Jr. Business College
Graphic Arts T

Thomas Carr Howe High School

Linked In . Account Type: Basic | Uy

People ~

Any Emai

echnical Foundation (GATF)

LorenaFunk 1@gmail.com

Your contacts are safe with us!

LinkedIn will search your email
accounts for Connections

Clicking “Connect” on any of the
results will send a mass, generic
LinkedIn invitation to connect

Best method is to add connections
individually and personalize each
invitation for better acceptance
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E LinkedIn: Making Connections

Page 31

Quu:kly grow your profess»onal network
ople they already knoy

Best Method:
Send personalized A—
invitations to connect Nl

When you log in, LinkedIn
suggests people to connect
with based on companies
you’ve worked for and the
Groups you’ve joined

Miriam Teresi, PMP Michelle Quevedo
Project Manager at Fortegra Financial Vice Presiden Product
Management

30 shared connections © Cannect & 22 shared connecions

Linda Hawkins 33
Ads & Art. Inc... Owner | Arist

Steve Clapp

Business Process Improvemert Leader Design Directer

Jamnc Lat
 Des g

Candace Moody
Public Relations lessional and Freelance Wn
”u]]lp Md Ksonvile, Fi Public Re o

Communty <

Click on the name of the
person you want to connect to

m Send InMail
i

Click on “Connect” on their profile page

Be sure to personalize the message so that the person knows
who you are and why you want to connect. Make it easy for
them to accept!

Are You a Vice President? - Apply Now to the National Association of Professional Women. Register Free,
Women (NAPW)

From: National Association of Professional

™ Invite Candace to connect on LinkedIn

How do you know Candace?
) Colleague
7 Classmate
") We've done business together

Include a per

|H: Candace, | nemed one of yous wwswccnr senlat»e s a
|year or two ago, and really enjoyed it. May | add
{Linkedin professional network?

| Thanks!
{herenn Funk

Important: Only invite people you know well and who know you. Find out why




ﬁ LinkedIn: Joining Groups

The Value of Groups

Your Groups (36) meccsofll Groups Directory

Joining LinkedIn Groups allows =
you to share in professional S W [

conversations about your - =
industry or areas of interest vomtere  HIM 0w

LinkedIn allows you to join as -
many as 50 groups g Fo =k

36 results

JAX Chamber
4l & The JAX Chamber is the business membership organization dedicated to driving quality ==
JAX(WNES economic growth in Northeast Florida to make this region the
Very Active: 121 7

The more groups you join, the
more members you will have
access to

ry Active
Angie Tekin, CSP and 2,470
E Angle Tekin, CSP

a
l Rob Emerson

. Joseph Murphy (joe@bizooma.com) ‘

JobsDirectUSA.com - America's #1 Source for Jobs ‘

Join groups in the industry or
topic you Wa nt to WO rk in o= Eﬂi:s“rfsnt[?a:;?:ersNe"r‘:oorky:\‘:nJooast:;serIsrtmiri;;n:::z\uzlef A m 4 ‘

" ery Act
What conversation would ~ Mary Bennett Harvey, APR, CPRC and 2,510 in yol

i ?
you like to have? “ Mary Bennett Harvey, APR, CPRC

As long as the group is relevant o -
to your interests, go for ones
with larger memberships bbb oot o ey oo D

College, facilitate a Pi Chapter Reunion and build financial

Page 32



ﬁ LinkedIn: Joining Groups

The Value of Groups

Lorena R. Funk »  Add Connectio

Your Groups (36) recrse § Create a group

JOi n i ng a grou p iS a |SO a Wond e rfu | s 3 Cam::jsearcr Strategies 2.0 - A service of Emprove Performance Group

1h
Groups You May Like

way to reach out to executives and = i i

Launch Your Career Network

hiring managers who are not o *FIRA s Dot

connected to your LinkedIn womses  “or
network

Add Connection

Lorena R. Funk

@ Account Type: Basic|

h
I5). Online
Q arn more

Group Groups v

. .
Once you join the same
VP's Marketing Dashboard - Evaluate Online & Offline Marketing Effectiveness In One Simple Dashboard!
jg Certto

group as the person - User Experience
you Wa nt to meet’ you EXpeiance Discussions Members Promotions Jobs Search  More Share group | Group rules ko oy

This Week's Top Influencers

are able to send thema | s

Search for names or keywords
to find specific members of

LinkedIn message free

[ . [l These members have contributed to some of the most active
Of Cha rge Search discussions in the group. Why not join the conversation?
Follow Follow Follow Follow Follow

Advanced Search

Mike White Thanks for all the feedback. I've been using Hotgloo but don' like that it doesnt seem to export any kind of
reports on how | label ... more

Members (69,385)

Group Statistics

CHECKOUT
INSIGHTFUL
STATISTICS

ON THIS GROUP

View Group » Casey Frick (1 Send message
Princip eraction Designer at Oracle, Sar

New Members: Last 7 Days

L Rima Campbell (1
Nina Grandjean User Research Lead ksonville, Florida Area
Gieerup, Student at Unfoliow | Sea activity
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Remember...

To make the most of your LinkedIn account!

+*Complete your LinkedIn Profile to 100%

*»*Personalize your Public Profile URL, and use it on your resume, business cards,
and email signatures

+*List quantifiable accomplishments, skill sets, key words, and common
misspellings of your name

**Use LinkedIn Rich Media to share documents, such as a PDF of your resume and
work samples

+*Build your LinkedIn network by sending personalized, rather than generic,
invitations to connect

+»*Ask for LinkedIn recommendations from managers, co-workers, and clients
+*Join Groups that are relevant to your industry’s recruiters and hiring managers

**Log in and use your LinkedIn account every day!
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Questions

www.linkedin.com/in/LorenaFunk
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